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Members of the WSWS were asked to reply to an online survey designed to assess the effectiveness of
current communication strategies (such as newsletters) as well as the potential for using social media
for conveying society activities to its members and the public at large.
In total, 83 respondents replied to the survey although everyone did not reply to all questions. With
respect to standard demographics, 62 people replied to the survey question. The majority (approx. 52%)
of which were from the public sector; 32% of the respondents were members of the private sector, 18%
identified as students and 2% as retired.

With respect to internal communication, approximately 21% of the respondents (82 respondents in
total) replied that the WSWS’s strategy was excellent, 60% rated it good, 12% replied needs
improvement, 1% stated it was poor, and 6% replied with ‘other’. (Figure on next page)

Question number two asked the survey participants to rate the WSWS’s external communication
strategy; 46% (of 82 respondents in total) replied that the WSWS strategy was good, 32% said that it
needs improvement, 7% replied that it was excellent, 4% said poor; and 11% specified ‘other’.

Question seven of the survey specifically asked members to rate the format and appearance of the
WSWS newsletter. Of the 78 respondents, 51% replied that they could find what they need, 45% replied
that it was easy to view, and 4% reported that it gave them vertigo.

When asked about the information content of the newsletter, 81% of 82 respondents admitted to speed
reading it, 13% indicated that they never read it, and 6% reported that they hang on every word.

With respect to the WSWS website 56 out of 63 respondents reported that it was easy to navigate, 62 of
65 replied that the website was up-to-date; however, only 59 of 72 respondents admitted to checking
the site frequently.

Members were asked about the social media platforms that they utilize in their daily lives. 73 people
responded and respondents checked all that applied. 45% of the respondents use Facebook, 45% use
LinkedIn, 22% use Twitter, 22% use Google+, 1% use Tumblr. 22% of the respondents also use other
tools (such as Instagram, Snapchat, Storify, etc…). (Figure on following page.)

Question 4 asked WSWS members to note which social media platforms would be the most helpful for
the WSWS in promoting its mission and disseminating information. Of 71 respondents, 61% replied
Facebook, 44% replied Twitter, 32% replied LinkedIn, 23% replied Google+, 1.4% replied Tumblr, and
25% replied ‘other’ (presumably Instagram, Snapchat, Storify, etc…).

With respect to social media, the Pew Research Center (www.pewinternet.org) has been actively
engaged in evaluating trends in how UScitizens network online. According to their most recent survey
(2015), 65% of American adults use at least one social networking platform. This is up from 7% in 2005,
and 46% in 2010. While young adults (ages 18-29) were the most frequent users of social media in 2015
(90% of young adults), older demographics do have a significant presence (ages 30-49 = 77%; ages 50-64
= 51%; ages 65 or older = 35%). Men (62%) and women (68%) are almost equal users of social media.
Those who have attended at least some college (some college, associate degree, bachelors degeree or
greater) are most likely to use social media (70-76%) than persons with a high school degree or less
(54%). The Pew Research Center has seen differences in social media usage with respect to income; in
2015, 56% of households with incomes less than $30K used social media, as compared to households
earning $30K-$49,999 (69%), $50K-74,999 (72%), and +$75K (78%). With respect to ethnicity, 65% of
Whites/non-Hispanics and Hispanics used social media where as 56% of Blacks/non-Hispanics did. In
2015, 58% of rural US residents used some form of social media platform as compared to urban (64%)
and suburban (68%) residents.
With respect to the platforms used, the Pew Research Center reported (2014) that Facebook was the
most commonly used networking site, followed by LinkedIn, Pinterest, Instagram and Twitter.
Multiplatform use continues to increase; in 2014 54% of online adults used two or more social media
sites. Preliminary survey results from the WSWS mirror this adoption. This may suggest that the society
should employ multiple engagement strategies. A more detailed report is forthcoming.

